
 
 
 
 
 

Position Description 
DIRECTOR OF COMMUNICATIONS  

 
 

The Buzzards Bay Coalition seeks a strategic communications professional who will lead the 
organization’s storytelling efforts across various platforms.  With the goal of amplifying the Coalition’s 
mission and impact to stakeholders of all types, the Director will report to the Vice President for 
Advancement and partner regularly with members of the Coalition’s senior management team.   
 
Founded in 1987, the Buzzards Bay Coalition is a nonprofit, member-supported organization dedicated 
to the restoration, protection, and sustainable use and enjoyment of Buzzards Bay and the local 
environment.  Advancing its mission through education, conservation, research, and advocacy, the 
Coalition offers the opportunity to contribute to the success of a dynamic organization that has a direct 
impact on the region and its future. 
 
The Director will be integral to the organization’s outreach initiatives, helping to drive awareness, 
engagement, and support.  The incumbent will be responsible for the content and production of the 
Coalition’s web-based presence and print publications as well as media relations.  To that end, the 
successful candidate will be comfortable working nimbly across a variety of platforms, with the ability to 
refine messaging based on audience and messaging objectives.      
 
Specific responsibilities 

 Manage the Coalition’s web presence with a premium based on the development of compelling 
editorial content that supports overall organizational objectives and search engine optimization 
(SEO) 

o Evaluate efficacy of website and recommend and implement changes as resources allow   
o Further refine the Discover Buzzards Bay web tool to ensure seasonally appropriate 

content that redounds to the Coalition’s overall goal of increased engagement with the 
local environment   

 Develop editorial content for the Coalition’s high-visibility print and digital publications, 
including but not limited to the Annual Report and monthly Bay Buzz e-newsletter 

o Serve as project manager, ensuring internal and external partners are adhering to 
deadlines  



 Create, implement, and evaluate the efficacy of marketing plans for the Buzzards Bay Swim, 
Team Buzzards Bay Run at the Falmouth Road Race, and the Buzzards Bay Watershed Ride with 
the goal of maximizing participant numbers 

o Collaborate closely with the Coalition’s Fundraising Event Manager and VP for 
Advancement on plan development, KPI’s, etc. 

 Working with the Manager of Member Engagement and Development, identify opportunities to 
further leverage the Coalition’s social media presence to meet key organizational objectives  

 Draft and disseminate media alerts  
o Cultivate an understanding of the region’s media outlets and their audiences 
o Maintain a list of current media contacts and develop relationships with key contacts 

 Serve as primary editorial support for colleagues in their development and production of 
collateral, presentations, etc.  

o  Ensure organization-wide awareness of Coalition brand standards, style guide, etc.  
 Maintain a complete and up to date catalog of Coalition creative resources, notably photo and 

video 
 
Qualifications 

 A minimum of four years of experience working in communications and/or marketing 
 Excellent written and verbal communications skills 

o Particular attention to accuracy of all communications, especially written  
 Experience working with WordPress, Adobe Creative Suite, Blackbaud Raiser’s Edge (or other 

marketing CRM)   
 Proficiency in Microsoft Office  
 A high value on collaboration and continuous learning  
 Ability to work evenings and weekends as required  

  
Other 

 This is an exempt, full-time role 
 Salary is $80K-$90K annually  

 
This position is based at the Buzzards Bay Coalition’s headquarters in New Bedford’s Historic Waterfront 
District.   
 
Buzzards Bay Coalition is proud to be an Equal Opportunity employer.  All qualified persons are 
encouraged to apply and will be considered without regard to race, national origin, gender, gender 
identity or expression, sexual orientation, disability, age, religion, or veteran status.   
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